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What will entrepreneurial success and struggle look like in 2017? 
That’s what Drip set out to discover with a 10-question survey 
targeting U.S. entrepreneurs who identified themselves as 
business founders. Here are the full data insights we gleaned.



Survey Methodology

In July 2016, Drip commissioned a survey of 1,884 U.S. 
internet users who identified themselves as entrepreneurs 
or company founders. The respondents were selected 
while viewing websites on the Google Consumer Surveys 
publisher platform. Not all respondents answered every 
question, but we were able to collect at least 900 
responses for each question.

The survey sample skewed slightly younger, more female, 
and more Midwestern than the U.S. population as a whole, 
but was otherwise demographically similar.

We also asked survey participants how long they’d been in 
business. 

43.5% 55.5%
43.5% of the panel had been 
running their business for 5 
years or less.

55.5% of the panel had been 
running their business for over 
5 years.



I. How Will Entrepreneurs 
Achieve Growth in 2017?



How do you get the majority of your new customers?

Referrals or word-of-mouth

49.8%

Online Marketing

17%

In-person or phone sales

12.9%

O�ine advertising

6.8%

Not sure

12.5%

A di�erent channel

1%

Demographic Insight

Entrepreneurs under age 24 are significantly less likely to lean heavily on word of mouth.



How important is digital marketing (such as your website, online 
advertising, social media, etc.) to your business?

I don’t use any kind of digital marketing

28.4%

I use the bare minimum to be online

12.7%

I’m starting to do more digital marketing

13.3%

I use it but I’m not sure it’s e�ective

12.1%

I use it and it really makes a di�erence

16.7%

My business wouldn’t exist without it

16.8%

Demographic Insight

Who’s leaping into digital marketing feet first? According to our data, it’s 45- to 54-year-old women in urban areas 
who’ve started a business in the last five years. Meeting any one of these demographic criteria made it less likely 

that respondents would report using no digital marketing.



Write-in: What's your favorite marketing tool or tactic?

Here again, word of mouth captured the top slot, with 8.6% of write-in answers. But almost as 
popular was Facebook (6.7%), the only other specifically named platform to garner more than 2% 
of the write-in vote. Another 6.5% of respondents listed online marketing in general as a favorite 
tactic, compared to just 3.1% for any o�ine advertising medium.

Also noteworthy here is the sheer diversity of write-in answers. While di�erent tactics work in 
di�erent industries, entrepreneurs who keep searching for new and e�ective marketing tools 
are likely to be rewarded with something few other businesses have discovered yet.

One of those discoveries may be marketing automation. 
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How important is automation to your operations and your marketing?

Scale of 1–5, where 1 = ”I don’t use any automation” and 5 = “my whole business depends on automation.

1: I don't use any automation

41.1%

2

15.4%

3

21.6%

4

12.4%

5: My whole business depends on automation

9.5%

Demographic Insight

The youngest entrepreneurs are likeliest to be using the power of automation: entrepreneurs under age 24 gave 
the importance of automation an average rating of 2.8, compared to 2.35 for respondents ages 25–54

and 2.2 for those over 55.



II. Where Do Today’s 
Entrepreneurs Struggle?



The costs required to grow my business

19%

Finding time to grow my business

17.6%

Getting enough new customers

17.6%

Figuring out how to market successfully

10.1%

Retaining customers

6.9%

None of the above

28.8%

What's the biggest barrier to growth for your business?

Demographic Insight

Women who make it past the 5 year mark in business start finding it much easier to find customers. 22.1% of 
female entrepreneurs in business for 5 years or less named getting enough new customers as their #1 barrier, 

compared to only 10.9% of women who had been in business more than 5 years.



I knew almost immediately

20.4%

A few weeks to a year

1-3 years

More than 3 years

I’m still not sure my business will succeed

21.3%

9.5%

24.9%

23.9%

How long did it take you to feel like your business was a success?

Demographic Insight

15.2% of entrepreneurs who’ve already been in business for more than 5 years still don’t feel
confident that their business will succeed.



III. What Motivates 
Entrepreneurs to Keep Going?



Building a better life for my family

24.1%

Making money

22.7%

Helping customers

16.5%

Making a di�erence in the world

14.1%

Being well-known in my industry or community

10%

What goal most motivates you to keep going with your business?

Demographic Insight

Age a�ected how many people chose “building a better life for my family:” a full third of respondents aged 35–44 
(the demographic likeliest to have children at home) chose this answer.



The quality of my products or services

33.9%

The customer service I provide

The unique features I o�er

The price of my product or services

The convenience of my product or services

6.4%

None of the above

12%

26.3%

13.8%

7.6%

Which contributes most to your customers' happiness?



Write-in: What would you do di�erently if you were starting your 
business all over again?

Nothing or not much

32.3%

Start it sooner

3.1%

Not start a business at all

2.1%

Find ways to save more money

1.3%

Don’t do it alone

1.1%

Do more marketing

1%



Drip makes email marketing automation for everyone.

Click here to see everything Drip o�ers entrepreneurs 
at every stage of the game and try it out for 
yourself—it’s free forever for up to 100 contacts.

https://www.drip.co/?utm_source=drip&utm_medium=pdf&utm_campaign=2017-entrepreneurship-report

